NTZ MAGAZINE MEDIA PACK

OUR MISSION

NTZ Magazine offers a concise and unbiased guide and report on night life

in the Midlands.

NTZ is the only magazine fully dedicated to night life, entertainment and places
to go in this region and provides lifestyle features and news for the interest of city
residents. NTZ Magazine empowers readers with a nightlife guide and
entertainment news focusing on;

« The Hottest clubs and events.

« The Latest music trends and the hottest acts.
» The UK entertainment scene as a whole.

» Music, films, fashion and fun!

NTZ Magazine’s readership are the working or studying (university level) 18-30
year olds looking for good nights out from a trustworthy, current and unbiased
source with a healthy splash of music, fashion, lifestyle and entertainment.

To our readers NTZ Magazine is regarded as an integral part of night life and the
best way to keep up with what happening in the UK entertainment scene.

The magazine reaches out to students and the young, newly independent

in the major cities in the East and West Midlands.

NTZ Magazine recognises that a non students ‘scene’ also needs to develop,
especially in the University cities, so much so that we have a dedicated events
teams to create and nourish this into existence, ushering in a new, stable and
non student dependent clientele base aged 23 and over who spend more mon-
ey, behave better and respect premises and not to mention drink more sensibly.

MORE ABOUT NTZ MAGAZINE

NTZ Magazine provides a direct channel to an audience that is hard to reach
and difficult to engage because they are bombarded online, on radio and on TV,
being a magazine readers are fully focussed as the read.

NTZ Magazine recognizes the disposable wealth of 18 - 30's makes up the
majority of expenditure and is uniquely positions to portal the most up to date info
on what matters most in young independents lives. .. Entertainment, Night life,
Fun and Fashion!

The foundation and concept of NTZ Magazine is tried and tested and has been
proven to inject new found life and stability into the night life of London. The NTZ
team are all Ex-London residents who excel in their departments delivering in
respective areas of magazine publishing at industry standards.

NTZ Magazine’s ethos is a standing of moral and social consciousness always
highlighting the more positive and wholesome side of night life and intelligently
speaking against and wamning of the negatives - making for safer parties, thus a
safer scene and industry.

WHY ADVERTISE IN NTZ MAGAZINE

« Itis a proven fact that reading absolutely focusses the mind thus maximising the
amount of attention, meaning adverts are more likely taken in,

» NTZ Magazine literally prints and actively distributes reaching a minimum of
40,000 18 - 30 year old with disposable income.

* The largest circulation magazine of its type in the Midlands appealing to a
clientele core to the night life industry in the East and West Midlands.

» Has no wastage through duplicated readers.

* A pass on readership of up to 4 readers per copy every month targeting
young independents, students and employed with moderately untapped
spending power.

» Amagazine that speaks directly to 18-30’s guiding them in often whatis a
new city and a new element of their new found adulthood.

* Areadership that has an influence far beyond their own demographic.

» NTZ Magazine is socially responsible and at every viable opportunity
communicates our belief in social decency in a effective language.

NTZ Magazine has a well trained and hand picked street team who proudly don
uniforms and are generally of the attractive persuasion, ensuring your event,
venue, company is well received.

MECHANICAL DATA

NTZ Magazine has three forms of advertisements;
- Advertorial and Display Advertisements (flyer and images).
- Digital Adverts (flyer or advertorial in digital issues)

ADVERTISEMENT FEATURES

Advertorial features are text and image based advertisements which can

be written and designed by our Art and Journalist departments; they are

editorial pieces with supporting artwork advertising a product or event.

The advertiser can provide NTZ Magazine with a print ready document or send
in the text and images and NTZ Magazine’s production team can design the
layout. As a matter of editorial policy, all advertisements featured will carry a strap
line at the tip of the page with the words ‘ADVERTISEMENT FEATURE’

We do not set or make any changes to the artwork unless advertisers have
requested or agreed.

CIRCULATION DATA

NTZ Magazine is also available ABSOLUTELY FREE from strategic locations

in the city including University campuses and shops in student areas as well as
town centres, fast food stores, clothing stores, boutiques as well as high profile
night club events and concerts at main arena’s.

Readership: 40,000

Frequency: Published once per month.
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TECHNICAL INFORMATION

Display advertisements only: Press-Ready artwork

Artwork should be supplied as a press-ready high resolution PDF file with the
correct bleeds and margins. Please refer to the page design dimensions. All im-
ages must be CMYK at 300dpi and all fonts should be embedded.

Full Page ads are: A5
Half Page ads are: A6
Quarter page ads are: A7

NTZ Magazine recommends that all spot colours are checked in the artwork,
including those contained in EPS files, such as logos and correctly converted to
process colours before creating your PDF file. Whilst we endeavour to check all
artwork before going to print, we cannot guarantee predictable results from
incorrectly processed PDF files.

AD SIZES AND RATES

Adverts are designed in modules according to width and height dimensions.
Ad Size Cost per Issue (£)

Full Page A5 (Portrait) £195.00

1/2 Page (Landscape £135.00

1/4 Page (Landscape) £89.00

Cab Station Listing £25.00

Front Cover: £295.00
Inside Back Cover £249.00
Outside Back Cover £295.00
Digital Advertising £59 per month

(artwork placed on web site and digital issue)

Additional Artwork £45 (per A5 or other promotional design)

NTZ MAGAZINE DIGITAL ISSUE

NTZ Magazine’s digital issue recreates the experience reading NTZ magazine
with an animated page tumer and features high resolution replica with
clickable web links that are specified by advertisers.

NTZ Magazine’s digital version will be sent direct to inboxes across the country.
NTZ Magazine’s recipient mailing list currently stands at 8,500+.

NTZ ‘s Art department will happily develop artwork for you at a discount rate of
£45 per A5 design.

NTZ are able to develop and deliver complete marketing campaigns and
strategies; feel free to contact us with any questions.

Please send requests to info@ntzmagazine.com

For more information or to place your advert in the hands of your target clientelle
Please email Allan on:

allanokello@ntzmagazine.com

or speak to us on

0115 837 7636

www.NTZmagazine.com
Twitter.com/NTZmagazine
Facebook: NTZ Magazine
Myspace.com/NTZmagazine
NTZMagazine.Tumblr.com

Artwork developed by our artwork department is effectively purchased and owned (on full payment) by the client, when used the artwork must bear the NTZ logo or tag line stating ‘artwork by
NTZ magazine’. This media pack is correct at the time of print, the information contained is for the parties that his media pack has been sent to and should not be used without prior permission
from ‘The Allan Okello Group, Ltd" or ‘NTZ Magazine’. The prices are valid at time of print [December 2009] and are for the current distribution amount {40,000}. This may increase without prior
notice, please see website or join the mailing list for instant updates of all changes that may affect you as a advertiser. NTZ Magazine is a subsidiary of ‘The Allan Okello Group, Ltd

Registered address: The Allan Okello Group, 1st Floor, 3-9 Station, Nottingham, NG2 3AJ
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